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PUBLIC HEARING

REPORT TO THE DEVELOPMENT REVIEW COMMISSION FROM
DEVELOPMENT REVIEW SERVICES DIVISION, PLANNING & ECONOMIC
DEVELOPMENT DEPARTMENT, for Public Hearing and Executive Action on June 6, 2012
at 2:00 P.M. in Council Chambers, City Hall, 175 Fifth Street North, St. Petersburg, Florida

Subject: City File LDR 2012-02: Proposed amendments to the Land Development
Regulations, City Code Chapter 16, regarding off-premise signage
(billboards), and proposed agreement with Clear Channel Outdoor to
permanently remove 80 static billboards and replace six (6) remaining
static billboard faces with digital billboard faces.

Analysis; City Council and the City Administration, in response to requests by the
billboard industry to allow digital billboards, have been discussing
modifying the Land Development Regulations (LDRs) to permit digital
billboards under specific circumstances since at least December of 2009.
Presently, Clear Channel Outdoor has submitted an application to modify
the LDRs to permit digital billboards in conjunction with an agreement to
remove existing static billboards. Allowing digital billboards in St.
Petersburg has been reviewed by the Administration in the context of an
opportunity to significantly reduce the number of static billboards and to
increase the City’s marketing and public information capability. The
purpose of this staff report is to review the background; to explain the
current proposal, including the proposed LDR amendment and agreement
with Clear Channel Outdoor; to provide an analysis of the proposal; to
review relevant Comprehensive Plan material and to make a staff
recommendation.

Background

The amendments proposed by Clear Channel Outdoor revise Section
16.40.120 of the LDRs regarding signage to define and regulate a new
form of sign technology: electronic digital off-premise signs, more
commonly referred to as digital billboards. Digital billboards, which
incorporate digital display technology, are being employed by outdoor
advertisers in many jurisdictions throughout the state and nationwide.
Digital display technology allows the sign message to be changed remotely
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and more frequently. As a result of these benefits, digital billboards are
becoming the preferred choice among outdoor advertisers and are
increasingly replacing static billboards.  Some local governments
neighboring St. Petersburg (Pinellas County, Pinellas Park, South
Pasadena, Tampa and Hillsborough County) allow digital billboards, which
can be seen on major roadways surrounding the City’s municipal boundary.
St. Petersburg’s current sign regulations prohibit off-premise changeable
messages (they are allowed as a portion of an on-premise sign).

In late 2009, the City Administration initiated an application to modify the
LDRs to permit digital billboards in conjunction with an agreement to
remove at least ten (10) static billboard faces for every one (1) replacement
digital face. That proposed Ordinance, and accompanying agreement,
which was eventually recommended for approval by the DRC (6-1) and
denied by City Council (5-3) in August 2011, was the result of discussions
that took place over 18 months with the Development Review Commission
(DRC), Planning and Visioning Commission (PVC), Council of
Neighborhood Associations (C.O.N.A.), the St. Petersburg Area Chamber
of Commerce, the Public Services & Infrastructure Committee and City
Council. As previously noted, the current request and application was
submitted by Clear Channel Outdoor with the appropriate application fee.

Proposed Ordinance and Agreement

This request submitted by Clear Channel Outdoor amends Section
16.40.120 of the LDRs regarding signs to define and regulate digital off-
premise signs. In addition to the Ordinance amending the City Code, an
agreement has been drafted which will be required of any outdoor
advertiser wishing to participate in the billboard removal and replacement
program. The proposed Ordinance and agreement with Clear Channel are
included as attachments to this report.

There is one (1) difference from the previous Ordinance and agreement
heard by City Council in August 2011: all 80 static billboards shall be
removed prior to the first digital billboard being permitted.

The proposed Ordinance amends the existing sign regulations as follows:

o Defines digital or electronic off-premise signs;
Includes poorly maintained signs as Prohibited Signs;

o Identifies an opportunity for outdoor media agencies to seek
approval to replace existing off-premise signs (static billboards)
with digital off-premise signs;

o Establishes in the Ordinance the minimum replacement ratio of 10
existing static billboard faces permanently removed for the ability
to replace one existing static billboard face with a digital face;
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Requires that all billboard faces be removed from a structure in

order for cach sign face to qualify as a removed sign;

Requires all 80 static billboard faces be removed prior to the first

permit being issued for a digital billboard face;

Provides for enhanced fines in the event of violations of the

Ordinance (this provision requires a supermajority vote of City

Council);

Identifies the maximum size of a digital billboard face as not to

exceed fourteen feet and one and three quarters inches (14’ 1 3%”) in

height and forty-eight feet and two and one quarter inches (48 2

14”) in width including any border area;

Identifies the locational conditions for digital billboard faces:

o 2,500’ separation from other electronic digital off-premise signs
facing the same direction regardless of ownership;

o Space digital signs so that a driver cannot read more than one
digital or electronic off premise sign face at the same time
regardless of ownership;

o Only located at existing billboard sites on the Interstate and
Interstate feeders;

o Height of a digital off-premise sign cannot exceed existing
height of the static billboard or 25 feet over the crown of the
abutting roadway, whichever is higher;

o 500’ distance from historic property, unless the historic property
is separated from the proposed digital billboard face by the
Interstate;

o 500’ distance from residentially zoned property as defined in
the City Code (same as current requirement for static
billboards).

Identifies the operational conditions for digital signs:

o Minimum message duration 10 seconds;

o Message transition and complexity standards (static messages
only, no scrolling or sequenced messages).

Establishes maximum brightness standard of 0.3 foot-candles above

the normal ambient light levels when measured 250 feet

perpendicular from the face of the sign for any sign face greater
than 378.0 square feet in area;

Requires that each digital sign have a light sensing device to adjust

brightness as ambient light conditions change;

Requires electronic digital off-premise signs to have a default

mechanism or setting that will cause the sign to turn off or show a

“full black” image if a malfunction occurs;

Requires outdoor advertiser to make electronic digital off-premise

signs available to the City and other public agencies for public

service uses such as evacuations, Amber Alerts, Cop Killer Alerts
and notice of City sponsored or co-sponsored special events;

Restricts any future static billboard construction to the Interstate



Digital Billboards/Static Billboard Removal

Page 4 of 11

and Interstate feeders;

Provides opportunity for certain removed static billboards to be
reconstructed if this Ordinance is declared invalid, illegal or
unenforceable by a court of competent jurisdiction. In such a case,
any electronic digital off-premise sign that had been constructed
would have to be removed and replaced with a static billboard face;
and

Provides a 20 year sunset provision which requires that any digital
billboard face constructed must be replaced with a static billboard
face on or by the 20™ Anniversary of the effective date.

An agreement has been drafted between the City and Clear Channel
Outdoor. The agreement with Clear Channel Outdoor includes the
following:

Clear Channel Outdoor Agreement:

Identifies the number and locations of static billboard structures and
faces owned by Clear Channel Outdoor in St. Petersburg;
Establishes the right of Clear Channel Outdoor to replace a
maximum of six (6) static billboard faces with digital billboard
faces after the permanent removal of 80 static billboard faces;
Identifies the number and locations of static billboards proposed to
be removed, the number and locations of remaining static billboards
and the number and locations of digital billboards requested,
Specifies that all 80 static billboard faces shall be removed prior to
City approval for construction of any electronic digital off-premise
sign, and that all billboards to be removed will be removed within
six (6) months from the date of the agreement;

Requires the billboard structure on the Manhattan Casino site be
demolished within 60 days once the City notifies Clear Channel
Outdoor that the process is established for demolition permits under
this agreement,;

Requires that Clear Channel Outdoor cannot re-construct or replace
any static off-premise signs removed under this agreement, unless
the Ordinance is declared invalid as noted previously;

Requires that when one (1) static billboard face is removed in
conjunction with this agreement then all static faces from that
structure shall be removed, as well as the structure;

Requires Clear Channel Outdoor to coordinate with local and state
authorities to provide regional emergency information on the
electronic digital off-premise signs, such as: Amber Alerts, Cop
Killer Alerts, evacuations, tropical storms and hurricanes,

Requires Clear Channel Outdoor to display advertising copy on the
electronic digital off-premise signs on behalf of the City. The City
will be entitled to one (1) “slot” in every rotation on each digital
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billboard during 12 separate ten (10) day periods each calendar
year. In addition, Clear Channel Outdoor will make one (1) “slot”
available to the City for the first 14 days of operation of each digital
sign face. Furthermore, Clear Channel Outdoor will make one (1)
“slot” available to the City when there are unsold “slots;”

* In addition to the advertising “slots” available to the City, Clear
Channel Outdoor shall make available to non-profits or civic
associations 12 separate three (3) day periods each calendar year to
promote events or announcements;

¢ Provides terms of renewal of the license agreement for two (2)
billboard structures on City controlled property which are proposed
for each having one (1) digital billboard face. The agreement
provides for rent payment to the City of a total of fifty-thousand
dollars ($50,000) or twelve and one-half (12.5) percent of the gross
revenue per year, whichever is greater; and

* Establishes that Clear Channel Outdoor may be charged by the City
a maximum of five thousand dollars ($5,000) per year for quarterly
code compliance monitoring expenses. Complaint-based code
monitoring expenses, costs of equipment and personnel training to
enforce the regulations, and any penalties enforced against Clear
Channel Outdoor for non-compliance shall be paid by Clear
Channel as expenses additional to the maximum $5,000 cost of
quarterly code compliance monitoring.

Proposal

Clear Channel Outdoor proposes to permanently remove 80 static billboard
faces and to replace six (6) of their remaining 46 static faces with digital
billboard faces. All six (6) proposed digital billboard faces would be
located on the Interstate and Interstate feeders. A visual depiction of this
proposal is included as Clear Channel Outdoor Exhibits B and C in the
attached agreement.

Compliance with Proposed Ordinance

Staff has prepared a table depicting the proposed regulations which shows
compliance for the proposed digital billboard faces with the regulations.
The compliance table shows that the proposed digital faces are in
compliance with the requirements for 500’ separation from residentially
zoned property as defined in the City Code, historic property (including the
proposed digital face within 500’ of the Manhattan Casino that is across the
Interstate), the 2,500 foot separation between digital faces pointing in the
same direction, the prohibition on a driver being able to read two (2) digital
faces at the same time and the proposed digital locations being on
roadways approved by the proposed ordinance.
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Public Input

Static Billboard Removal

City Council has previously expressed to staff an interest in removing static
billboards from residential/neighborhood locations. = The proposed
removals will, if approved, make significant progress in this area, as 80
billboard faces and 41 structures will be removed from the community
within six (6) months. It should also be noted that Clear Channel has
agreed to remove one (1) billboard structure with two (2) billboard faces
from the Manhattan Casino site. This will eliminate an existing billboard
from a locally designated historic landmark property.

Federal Highway Administration Study

At all of the previous Council Workshops, Commission meetings and
Council Hearings regarding digital billboards, the issue of a study being
conducted by the Federal Highway Administration (FHWA) has been
discussed. The purpose of this study, according to staff’s understanding, is
to field study the effects of visual objects along the highways on driver
attention. It was previously anticipated that this study would be released in
the summer of 2010; however, the study has not yet been published.

Status

The Development Review Commission will make a recommendation to
City Council as to whether or not the proposal is consistent with the intent
of the Comprehensive Plan. It is anticipated that the proposal will then
move to City Council for public hearings on June 21* and July 26", 2012,

In December of 2009, a version of this proposal was considered by the
DRC and the Planning & Visioning Commission (PVC). At those
meetings, both Commissions heard comments from the public regarding
the proposal. A version of this proposal was also heard for first reading
and first public hearing by City Council in December of 2009. At that
time, Council referred the matter to a workshop. Since December of 2009,
there have been three (3) City Council workshops on a similar version of
this proposal.

Staff has also continuously shared documents related to this proposal with
C.O.N.A. since the administration decided to bring a similar proposal
forward in late 2009. City staff has met with C.O.N.A leadership to
provide information and answer questions. City staff also met with the
Chamber of Commerce Public Policy Committee in July of 2010 to present
the previous city-initiated proposal and to answer questions.

Tom O’Neil, Vice President of Real Estate and Public Affairs for Clear
Channel Outdoor, attended neighborhood association meetings in the
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Authority:

Housing
Affordability

Impact
Statement:

Compliance
with the

Comprehensive

Plan:

Historic Old Northeast, Historic Kenwood and Wildwood during 2009 to
2010. Mr. O’Neil also attended two (2) C.O.N.A Board meetings and two
(2) St. Petersburg Chamber of Commerce Public Policy Committee
meetings.

On July 6, 2011, the previous city-initiated proposal was heard by the DRC
and on August 4 and August 18, 2011 it was heard by City Council. There
was an opportunity for public comment at all three (3) of these public
hearings.

Pursuant to Section 16.80.020.1 of the City Code of Ordinances, the DRC,
acting as the Land Development Regulation Commission (LDRC), is
responsible for reviewing and making a recommendation to the City
Council on all proposed LDR amendments

The proposed amendments will have no impact on housing affordability,
availability or accessibility. A Housing Affordability Impact Statement is
attached.

Review of the proposed amendments to Section 16.40.120 of the LDRs by
the DRC includes consistency with the City’s Comprehensive Plan. Many
issues addressed in the LDRs, such as pushcart vending, cell towers,
landscaping requirements and fence regulations are not specifically
addressed in the Comprehensive Plan. Such is the case with digital
billboards; however, an objective of the Land Use Element, LU20, broadly
addresses amending land development regulations to further the goals of
the plan, “The City shall, on an ongoing basis, review and consider for
adoption, amendments to existing and/or new innovative land development
regulations that can provide additional incentives for the achievement of
Comprehensive Plan Objectives.”

The Vision Element of the plan was adopted in 2007, after completion of
the Vision 2020 process and concurrent with adoption of the current LDRs.
Unlike the other plan elements, which have many objectives and policies,
the Vision element contains only one (1) objective and one (1) policy,

¢ Objective VI: When considering the probable use of land in a
development application, the principles and recommendations noted
in the Vision Element should be considered where applicable

* Policy V1.1: Development decisions and strategies shall integrate
the guiding principles found in the Vision Element with sound
planning principles followed in the formal planning process.

The balance of the Vision Element is the themes and values developed by
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citizen groups during the Vision 2020 planning process. Each citizen
based theme, such as arts and culture, neighborhoods, and appearance, has
a mission statement, likes and dislikes, and results of a successful visioning
process. The following are those results for the appearance theme:

Appearance Mission Statement:.

“St. Petersburg is a beautiful subtropical city. Our streets and public
spaces are our shared public space. Future development will result
in quality and function of architecture, landscape, signage, lighting,
streets, and street furniture. All members of our community shall
take pride in maintaining their property and share in creating a
pleasing visual environment.”

Likes: Historic buildings and neighborhoods, large trees, neighborhood
markers, small brick streets and hex pavers, adaptive re-use of quality
old buildings, city street tree planting program.

Dislikes: Visual blight, especially associated with many large roads,
extensive asphalt parking without trees, unattractive newspaper boxes
and bus stops, sign proliferation, destruction of historic buildings, loss
of brick streets and hex pavers, poor design of new buildings and
development, vacant/unkempt properties, code violations, openly
visible public power plants and roadway utilities.

Results of a successful plan include:

o Beautiful buildings and roads;

¢ Renewed St Petersburg “traditions” such as brick streets, hex
pavers, decorative lamps, street trees, unique/local architecture;

e Revised/renewed commitment to appropriate codes and standards
of design for architecture, signage, landscape and site planning to
ensure quality and beauty;

o Incentives to encourage beautification;

Reduced road widths to enhance appearance and pedestrian feeling.

Therefore, Objective LU20 of the Land Use Element of the City’s
Comprehensive Plan directs the City to review and consider amendments
to the Land Development Regulations that can provide additional
incentives for the achievement of the objectives of the Comprehensive
Plan. One objective of the Comprehensive Plan is to consider the principles
and recommendations of the Vision Element when making development
decisions. The Vision Element includes statements of themes and values
advocated by the Vision 2020 citizen groups to improve the quality and
function of signage, halt sign proliferation, and develop appropriate codes
and standards for signage. The proposed amendments to Chapter 16
effectuate these citizen goals in the Vision Element by (1) reducing the
number of billboards in the community by requiring a minimum ratio of
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Recommendation:

Attachments:

ten (10) static billboards permanently removed for every one (1)
conversion of an existing static billboard to a digital billboard, (2)
minimizing the intrusion of digital billboards into the neighborhoods by
requiring them to be located only on the Interstate or Interstate feeders, (3)
minimizing the intrusion of static billboards in the neighborhoods by
restricting any future static billboard construction to the Interstate and
Interstate feeders, and (4) providing appropriate standards for digital
billboards to minimize negative aesthetic impact and driver distraction.

The Planning & Economic Development Department finds that the
proposed amendments to Chapter 16, City Code of Ordinances, are
consistent with the Comprehensive Plan and recommends APPROVAL.

Housing Affordability Impact Statement;

Proposed Ordinance;

Proposed Agreement with Clear Channel Outdoor;

Clear Channel Outdoor Exhibit A — location of all Clear Channel Outdoor
billboards in the City of St. Petersburg;

Clear Channel Outdoor Exhibit B — location of proposed static billboards to
be removed;

Clear Channel Outdoor Exhibit C — location of proposed digital billboard
faces (six (6) on Interstate);

Map depicting location of all remaining Clear Channel Outdoor billboards —
static and digital; and

Table depicting proposed digital billboard compliance with proposed
regulations.
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City of St. Petersburg
Housing Affordability Impact Statement

Each year, the City of St. Petersburg receives approximately $2 million dollars in State Housing
Initiative Partnership (SHIP) funds for its affordable housing programs. To receive these funds,
the City is required to maintain an ongoing process for review of local policies, ordinances,
resolutions, and plan provisions that increase the cost of housing construction, or of housing
redevelopment, and to establish a tracking system to estimate the cumulative cost per housing
unit from these actions for the period July 1 - June 30 annually. This form should be attached to
all policies, ordinances, resolutions, and plan provisions which increase housing costs, and a
copy of the completed form should be provided to the City’s Housing and Community
Development Department.

I

II.

Initiating Department:

Development Services.

Policy, Procedure, Regulations, or Comprehensive Plan Amendment Under
Consideration for adoption by Ordinance or Resolution:

See attached proposed ordinance (City File LDR-2012-02).

Impact Analysis:

A.

Will the proposed policy, procedure, regulation, or plan amendment (being
adopted by ordinance or resolution) increase the cost of housing development?
(i.e. more landscaping, larger lot sizes, increase fee, require more infrastructure
costs up from, etc.)

No X (No further explanation required)
Yes Explanation:

If yes, the per unit cost increase associated with this proposed policy change is
estimated to by $

Will the proposed policy, procedure, regulation, plan amendment, etc. increase
the time needed for housing development approvals?

No X (No Further explanation required)
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Yes Explanation:
IV.  Certification
It is important that new local laws which could counteract or negate local, state and
federal reforms and incentives created for the housing construction industry receive due
consideration. If the adoption of the proposed regulation is imperative to protect the
public health, safety and welfare and, therefore, its purpose outweighs the need to
continue the community’s ability to provide affordable housing, please explain below:
CHECK ONE:

X

The proposed regulation, policy, procedure, or comprehensive plan amendment will not
result in an increase to the cost of housing development or redevelopment in the City of
St. Petersburg and no further action is required. (Please attach this Impact Statement to
City Council Material, and provide a copy to Housing and Community Development
Department.)

/ o j"Z?'/L
D Date

epartrﬁent Director (signature)
OR

The proposed regulation, policy, procedure, or comprehensive plan amendment being
proposed by resolution or ordinance will increase housing costs in the City of St.
Petersburg. (Please attach this Impact Statement to City Council Material, and provide a
copy to Housing and Community Development Department.)

Department Director (signature) Date

Copies to: Eva Andujar, City Clerk

Joshua A. Johnson, Director of Housing & Community Development






AN ORDINANCE OF THE CITY OF ST.
PETERSBURG AMENDING THE SIGN
CODE; PROVIDING FOR ALLOWING
OFF-PREMISE DIGITAL SIGNS IN
CONJUNCTION WITH AN AGREEMENT
REMOVING NONCONFORMING OFF-
PREMISE SIGNS; PROVIDING FOR
LIMITATIONS ON SIZE; PROVIDING
STANDARDS FOR LIGHTING;
PROVIDING STANDARDS FOR
MESSAGES; AND PROVIDING AN
EFFECTIVE DATE.

Whereas, the regulation of signs is necessary to protect the public health, safety and
welfare of the citizens, businesses and visitors to the City of St. Petersburg (the “City™); and

Whereas, the City’s current sign regulations were adopted in 1992 and the regulations
pertaining to off-premise signs have not been substantially revised since then; and

Whereas, prior to 1992 billboard companies were allowed to construct off-premise signs
for advertising in areas of the City where such signs were not allowed after the adoption of the
1992 sign regulations, resulting in non-conforming signs; and

Whereas, technology for outdoor signage has substantially changed since 1992 and
electronic digital changeable message technology is a new, significant component of outdoor
advertising; and

Whereas, an outdoor advertising company that owns off-premise signs in the City has
approached the City regarding defining and regulating a new digital technology for off-premise
signs; and

Whereas, the City has long supported the reduction in the number of off-premise signs,
many of which are nonconforming signs under the City Code; and

Whereas, digital signs provide an efficient and economic manner of advertising because
the technology allows multiple advertisers on one sign, thereby reducing the need for larger
numbers of off-premise signs; and

Whereas, scheduling the removal of certain existing off-premise signs and providing for
regulation of new materials and technology in the sign industry benefits the public health, safety
and welfare by promoting economic growth, sustainable business practices, preserving scenic
views and promoting tourist oriented business; and

Whereas, digital off-premise signs provide an increasingly important avenue by which

public safety messages and transportation information can be quickly conveyed to residents and
visitors; and
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Whereas, the Florida Department of Transportation allows electronic billboards adjacent
to FDOT facilities; and

Whereas, in addition to the federal and state regulations for the placement, construction
and lighting of signs on federal and state highways, Article VIII of the Florida Constitution, and
Florida Statutes Chapters 70, 163, 166, and 479 authorize the City to adopt regulations
concerning the repair, replacement, and relocation of signs and to enter into agreements for the
removal, reconstruction, and construction of signs; and

Whereas, the City desires to reduce the total number of billboards in the City and allow
the new digital technology to be presented safely and aesthetically.

THE CITY OF ST. PETERSBURG DOES ORDAIN:

Section One. Section 16.40.120.19 of the St. Petersburg City Code is hereby
amended to add a definition for Digital or Electronic Off-Premise Signs to read as follows:

Digital or electronic off-premise sign — an off-premise sign utilizing digital
message technology, capable of changing the static message or copy on the sign electronically.

Section Two. The definitions of the following Prohibited Signs in Section
16.40.120.3.3 of the St. Petersburg City Code are hereby amended to read as follows:

Off-premises signs, except those specifically allowed by this Sign Code.

Signs that have unshielded illuminating devices permitting a light bulb or other light
source to be viewed with the naked eye from off the premises, except as specifically allowed in
the supplementary regulations. Digital or electronic off-premise signs that are constructed and
operated in accordance with this Sign Code shall not be deemed to be included within this

definition of prohibited signs.

Signs that have blinking, flashing, or fluttering lights or other illumination devices which
have a changing light intensity, brightness, color, or direction, except as specifically allowed in
the supplementary regulations._Digital or electronic off-premise signs that are constructed and
operated in accordance with this Sign Code shall not be deemed to be included within this
definition of prohibited signs.

Signs that exist in a poorly maintained state for more than sixty (60) consecutive days

after the City has provided notice to the sign owner. Signs in a poorly maintained state include,

but are not limited to, signs where the advertisement on the sign face is peeling or where such

poorly maintained signs are an eyesore or contribute to blight. Such signs shall be prohibited

even if they do not pose a risk of imminent collapse or constitute a threat to public health or

safety.
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Section Three. Section 16.40.120.15 of the St. Petersburg City Code is hereby
amended to provide for a new subsection I to read as follows:

I. Digital or electronic off-premise signs. Digital or electronic off-premise signs
shall only be allowed in conjunction with an approved enforceable agreement that provides for a
reduction in the number of off-premise signs in the City, as authorized pursuant to Section 70.20,
Florida Statutes (2011), of the Bert J. Harris, Jr. Private Property Rights Protection Act. The City
may enter into such consensual agreements with sign owners for the removal, reconstruction, and
construction of signs. If (a) Section 16.40.120.15(I)(12) (providing for the permanent removal of
a minimum of ten (10) static off-premise signs in exchange for the conversion of one remaining
sign face to a digital or electronic sign, with affected signs to be designated by agreement, and
providing for public service and City-sponsored messages on the digital or electronic sign(s)) of
this Ordinance is declared invalid, illegal, or unenforceable by a final court order from a court of
competent jurisdiction or (b) any other portion of this Ordinance is declared invalid, illegal, or
unenforceable by a final order from a court of competent jurisdiction and such court order
specifically requires the removal of any digital or electronic off-premise sign constructed in
accordance with this Ordinance, then, upon such court order becoming final and non-appealable,
(i) the authorization for any digital or electronic off-premise sign allowed by this subsection and
implemented through an agreement entered into pursuant to this ordinance shall immediately be
illegal and null and void; (ii) any digital or electronic off-premise sign that has been constructed
pursuant to this subsection of the City Code shall become illegal and, within thirty (30) days of
the expiration of the date the order becomes final and non-appealable, must be either demolished
and removed at the expense of the sign owner or converted to a static sign at the expense of the
sign owner; (iii) any static off-premise signs that were removed in order to construct digital or
electronic off-premise signs may be rebuilt, on the same properties on which they were
previously constructed and to the same dimensions, at the expense of the sign owner, subject to
the receipt of required permits and compliance with the Florida Building Code, and provided
that the following conditions are met: (1) the only static off-premise signs that may be rebuilt are
those on Federal Aid Primary (FAP) roadways; (2) if the court order described in this subsection
becomes final and non-appealable within five (5) years of the effective date of this Ordinance,
the sign owner shall not rebuild more than fifty percent (50%) of the static off-premise signs
previously removed under this Ordinance and associated agreements; (3) if the court order
becomes final and appealable between five (5) years and ten (10) years after the effective date of
this Ordinance, the sign owner shall not rebuild more than twenty-five percent (25%) of the static
off-premise signs previously removed under this Ordinance and associated agreements; (4) if the
court order becomes final and appealable ten (10) years or more after the effective date of this
Ordinance, the sign owner shall not rebuild any static off-premise sign previously removed under
this Ordinance and associated agreements; and (5) any static off-premise sign rebuilt under this
subsection shall be classified as a legally nonconforming off-premise sign; and (iv) this
subsection of the City Code shall become void and repealed. Digital or electronic off-premise
signs shall be permitted, constructed, and operated in accordance with the following standards:

1. Locations. Digital or electronic off-premise signs shall only be allowed within one
hundred feet (100°) of the right-of-way of the interstate, including the downtown feeders. Digital
or electronic off-premise signs are prohibited on the same site as a National Register or locally
designated historic structure or within a National Register or locally designated historic district.
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Digital or electronic off-premise signs are prohibited within five hundred feet (500°) of a
National Register or locally designated historic structure, except where an interstate highway or
feeder separates the digital or electronic off-premise sign from the National Register or locally
designated historic structure. Digital or electronic off-premise signs are also prohibited within
five hundred feet (500°) of residentially zoned property as defined in this Chapter, as zoned on
the date the digital or electronic signs were erected. Distance requirements shall be measured
from the leading edge of the digital or electronic sign face to the closest property line of the
residentially zoned property.

2. Separation. Digital or electronic off-premise signs shall be spaced so that a driver
cannot read more than one digital or electronic off-premise sign face at the same time, regardless
of ownership. A digital or electronic off-premise sign shall be at least two thousand five hundred
feet (2,500°) from any other digital or electronic off-premise sign facing the same direction on
the same roadway, regardless of ownership. Such distance shall be measured along the centerline
of the abutting roadway.

3. Size. The sign face of each sign shall not exceed fourteen feet and one and three-
quarters inches (14> 1 %) in height and forty-eight feet and two and one quarter inches (48” 2
Y%4**) in width. The area of any border shall be included in the area of the sign face. Such a border
shall be black, with no illumination and no writing or symbols other than the identification (name
and/or logo) of the sign owner.

4, Height. The maximum height shall be twenty-five feet (25°) or the height of the
existing static billboard that is being replaced, whichever is greater. The height of each existing
static billboard to be replaced with a digital or electronic off-premise sign shall be subject to
verification by the City prior to the existing billboard being altered, demolished, removed, or
converted. The maximum height shall be measured to the highest point of the sign or sign
structure, including any border or extensions. If the sign is on a parcel contiguous to an overpass
or elevated road (excluding service roads) from which the sign is designed to be viewed, the
maximum height of the sign shall be measured vertically from the average elevation of the crown
of the roadway surface of the overpass or elevated road. The average elevation shall be
determined by averaging the elevation of the crown of the roadway surface between the
horizontal extensions of the boundary lines of the contiguous parcel upon which the sign is to be
located, where such boundary lines intersect the crown of the overpass or elevated road.
Structures upon which digital or electronic off-premise signs will be located may be constructed
or reconstructed, as applicable, to support and allow the incorporation of the digital or electronic
off-premise signs. This includes permitting construction or reconstruction that meets the current
building department standards of wind load and the building code.

5. The dwell time, defined as the interval of change between each individual message,
shall be at least ten (10) seconds. Any change of message shall be completed instantaneously.
The dwell time shall not include the time required to change a message. There shall be no special
effects between messages.

6. Consecutive messages on a single electronic changeable message sign face (digital
slots) are prohibited when the second message answers a textual question posed on the prior slot,
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continues or completes a sentence started on the prior slot, or continues or completes a story line
started on the prior slot. Nothing in this subsection shall prohibit consecutive messages by the
same advertiser or consecutive messages for the same product provided that the second of such
advertisements does not answer a textual question posed in the first advertisement, continue or
complete a sentence started on the first advertisement, or continue or complete a story line
started on the prior slot. For example, consecutive advertisements by a single grocery store
advertising the same or multiple products are permitted provided that such advertisements do not
answer textual questions, continue or complete a sentence from one slot to the next slot, or
continue or complete a story line from one slot to the next slot.

7. The message shall be static. There shall be no animation, flashing, scintillating
lighting, movement, or the varying of light intensity during the message. Messages shall not
scroll and shall not give any appearance or optical illusion of movement.

8. Each sign shall have a light sensing device to adjust brightness as ambient light
conditions change in order to insure that the message meets the following brightness standards.
The maximum brightness shall be 0.3 foot candles above the ambient light measured one
hundred fifty feet (150°) perpendicular from the face of a sign that is less than or equal to 300.0
square feet in area, two hundred feet (200”) perpendicular from the face of a sign that is greater
than 300.0 square feet in area but less than or equal to 378.0 square feet in area, and two hundred
fifty feet (250°) perpendicular from the face of a sign that is greater than 378.0 square feet in
area.

9. The sign face shall not display light that is of such intensity or brilliance to cause glare
or otherwise impair the vision of a driver. No sign shall display light of such intensity that it
interferes with the effectiveness of an official traffic sign, signal or device. Any violation of this
section will result in the City requiring the sign owner to turn the sign off or show a “full black”
image until the sign can be brought into compliance.

10. The sign shall have a default mechanism or setting that will cause the sign to turn off
or show a “full black” image if a visible malfunction or failure occurs.

11. The sign shall not be configured to resemble a warning or danger signal. The sign
shall not resemble or simulate any lights or official signage used to control traffic.

12, Prior to the issuance of a permit for construction of the digital or electronic off-
premise sign, the operator of the sign shall enter into an agreement with the City in accordance
with Section 70.20, Florida Statutes. The agreement shall specify which existing billboard faces
shall be permanently removed, the time period in which such existing billboard faces shall be
permanently removed, and the location(s) of the requested digital or electronic off-premise sign
faces. The agreement shall require approval by City Council. A minimum of ten (10) existing
billboard faces shall be permanently removed for each digital or electronic off-premise sign face
requested to be approved. All sign faces must be removed from an existing structure in order for
each removed face to qualify as a removed sign. In no event shall the City issue a permit
necessary for the construction, installation, relocation, maintenance, and/or operation of a digital
or electronic off-premise sign until the sign owner has demolished, removed, and disposed of all
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of the billboard faces to be permanently removed. The agreement shall also provide for public
service announcements to be provided throughout the day and year without charge as specified in
the agreement and shall include messages of significant public interest related to public safety
(e.g. Amber Alerts, Cop Killer Alerts, and hurricane evacuation notices) and messages related to
City-sponsored and co-sponsored events.

13. Upon completion of the demolition, removal, and disposal of any existing sign that is
conforming or non-conforming under the Land Development Regulations and that is not replaced
by a replacement sign as authorized in an agreement with the City in accordance with Section
70.20, Florida Statutes, the property upon which the conforming or non-conforming sign was
located shall no longer include off-premise signs as a permitted structure except as otherwise
expressly authorized by such agreement with the City.

14. Prior to the issuance of a permit for a sign, the applicant shall provide a letter or other
written documentation from the State of Florida stating that either the proposed sign is not
subject to State regulation, complies with applicable State regulations, or will comply as
proposed with applicable State regulations.

15. No variances may be granted that would alter any of the provisions of this Section.

16. This subsection I of Section 16.40.120.15 shall terminate and be of no further force
and effect as of the twentieth (20™) anniversary of the effective date of this Ordinance. Any
billboard relocation and reconstruction agreement entered into between the City and a sign
owner pursuant to this subsection I of Section 16.40.120.15 and Section 70.20, Florida Statutes,
shall also terminate and be of no further force and effect as of the twentieth (20™) anniversary of
the effective date of this Ordinance. On such twentieth (20™) anniversary, the sign owner, at its
own expense, shall either, at the sole option of the sign owner, (i) convert any digital or
electronic off-premise signs into static off-premise signs, which shall be classified as legally
nonconforming off-premise signs or (ii) demolish any digital or electronic off-premises signs,
remove all debris from the properties upon which such signs are located, and dispose of same in
accordance with applicable regulations. The replacement of a digital sign face with a static sign
face shall be deemed an acceptable improvement to or alteration of a non-conforming structure
or use under this Code.

Section Four. Section 16.41.120.15.F.3 of the St. Petersburg Code is hereby
amended to read as follows:

3. Location. Off-premises signs shall be allowed only on sites in the Corridor
Commercial Traditional (CCT), Corridor Commercial Suburban (CCS), Employment Center
(EC), Retail Center (RC), Institutional Center (IC), Industrial Suburban (IS) and Industrial
Traditional (IT) zoning districts whiek that are abutting the interstate or_interstate feeders

Section Five. Section 16.40.120.19 of the St. Petersburg City Code is hereby
amended to change the definitions of “Sign area” and “Sign face™ as follows:
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Sign area. The total area of a sign face. Sign area shall include the background and frame
of a sign structure and any borders or extensions, but not the structural supporting elements
outside of its frame or extensions. Where a sign is composed of skeletal letters, characters, or
symbols applied to a wall or other background whieh that is not a part of the sign, the area of the
sign shall be the area of the smallest rectangle, square, triangle, circle, or other geometric figure
that whieh-will enclose the whole group of letters, characters and symbols. Where a sign is built
with two faces back-to-back, the area of the sign shall be the larger of the areas of the two faces
computed as herein before specified. In the case of a three-sided sign forming a triangle with
sign faces on each side, sign area shall be calculated as one and one-half times the largest face. In
the case of a four-faced sign forming a square with sign faces on each side, sign area shall be
calculated as two times the largest face.

Sign face. Any plane, surface, curve or other area upon which appears the letters,
characters and symbols composing the sign message, and the background of the letters,
characters and symbols. The total surface of a sign, including the background, aad frame, border
and any extensions, but not the structural supporting elements outside of the frame or extensions.
Where a sign is composed of skeletal letters, characters, or symbols applied to a wall or other
background whieh that is not a part of the sign, the face of the sign shall be the area of the
smallest rectangle, square, triangle, circle, or other geometric figure that which will enclose the
whole group of letters, characters and symbols. Background colors that whieh are part of a
corporate logo shall be considered a part of the sign face. Where a freestanding sign contains two
or more tenant panels on the same side of the sign, the sign face shall include all of the tenant
panels including framing.

Section Six. Subsection I of Section 16.40.120.15, as amended by this Ordinance,
shall be further amended to add a new sub-subsection 17, as set forth below, provided that, in
accordance with Section 162.09, Florida Statutes, a supermajority (defined as a majority plus
one) of the City Council vote to approve the enactment of this Ordinance. If less than a
supermajority of the City Council vote to enact this Ordinance, then this Section Six shall be
severed from the remainder of this Ordinance and shall be void and have no legal force or effect.

17. In connection with the City’s issuance of a notice of violation or other process
pursuant to Chapter 9 of the City Code, by which the City seeks to enforce the provisions of this
Ordinance related to an alleged violation of the lighting standards, brightness standards, message
sequencing, or minimum message dwell time standards established in this Ordinance, six (6)
hours shall be deemed a reasonable time for the owner or operator to cure a first-time alleged
violation. Any time period in which the digital or electronic changeable message display is
turned off while the owner or operator attempts to address or cure the alleged violation shall toll
the running of the six (6) hour period. The fine for a violation of any provision of this Ordinance
pertaining to a digital or electronic off-premise sign shall be not less than one thousand dollars
($1,000.00) per day for the first violation, two thousand five hundred dollars ($2,500.00) per day
for the second violation, and five thousand dollars ($5,000.00) per day for the third and
subsequent violations.
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Section Seven. Except for Sections one, three, and six of this ordinance, which
are new, additions to the St. Petersburg City Code are shown with underlines and deletions from
the St. Petersburg City Code are shown with strikethreughs.

Section Eight. Severability. The provisions of this ordinance shall be deemed to
be severable. If any provision of this ordinance is judicially determined to be unconstitutional or
otherwise invalid, such determination shall not affect the validity of any other provision of this
ordinance.

Section Nine. The codifier of the City Code is authorized to correct
typographical errors and to index, format and number paragraphs to conform to the existing City
Code.

Section Ten. In the event this ordinance is not vetoed by the Mayor in
accordance with the City Charter, it shall become effective after the fifth business day after
adoption unless the Mayor notifies the City Council through written notice filed with the City
Clerk that the Mayor will not veto the ordinance, in which case the ordinance shall take effect
immediately upon filing such written notice with the City Clerk. In the event this ordinance is
vetoed by the Mayor in accordance with the City Charter, it shall not become effective unless
and until the City Council overrides the veto in accordance with the City Charter, in which case
it shall become effective immediately upon a successful vote to override the veto.

Approved as to form and content:

City Attorney (designee)
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BILLBOARD RELOCATION AND RECONSTRUCTION AGREEMENT

This Billboard Relocation and Reconstruction Agreement (“Agreement”) is made this
day of , 2012, by and between the CITY OF ST. PETERSBURG (the “City”), a Florida
municipal corporation, and CLEAR CHANNEL OUTDOOR, INC. {(“CC Outdoor”), a Delaware corporation
(hereinafter the “Parties”).

WHEREAS, CC Outdoor is the owner of one hundred twenty-six (126) off-premise sign faces
{collectively, the “Existing Signs”) located within the municipal limits of the City; and

WHEREAS, the City’s Land Development Regulations restrict the erection and maintenance of
off-premise signs; and

WHEREAS, the Existing Signs owned by CC Outdoor were lawfully permitted and erected in
conformity with the Land Development Regulations then in effect; and

WHEREAS, some or all of CC Outdoor’s Existing Signs no longer conform to current standards for
off-premise signs but are allowed to remain as non-conforming signs under the City’s current Land
Development Regulations; and

WHEREAS, pursuant to Section 70.20, Florida Statutes (2011), of the Bert J. Harris, Jr. Private
Property Rights Protection Act, cities are encouraged to enter into relocation and reconstruction
agreements with owners of lawfully erected off-premise signs; and

WHEREAS, pursuant to Section 70.20, Florida Statutes, and the City Code, the City and CC
Outdoor propose to enter into this Relocation and Reconstruction Agreement providing for CC
Outdoor’s permanent removal of eighty (80) Existing Signs as a condition to CC Qutdoor reconstructing
or replacing certain of CC Outdoor’s remaining off-premise signs (collectively, the “Remaining Signs”)
with digital or electronic off-premise signs, with a maximum total of six (6) digital or electronic off-
premise signs permitted; and

WHEREAS, any digital or electronic off-premise signs will be subject to the City’s regulations for
such signs; and

WHEREAS, the City finds that a permanent reduction in the number of off-premise signs located
within the municipal limits of the City furthers the substantial public interests in public safety and
beautification of the City's roadways, is in the best interest of the City and its citizens, and constitutes a
public purpose;

NOW THEREFORE, in consideration of the foregoing and other good and valuable consideration,
the receipt and sufficiency of which are acknowledged by the Parties, the Parties agree to the foliowing
provisions:

1. Recitals. The foregoing recitals are true and correct, express the intent of the Parties, and
are incorporated herein as contractual terms. All exhibits to this Agreement are essential to this
Agreement and are hereby deemed a part hereof.
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2. Removal of Existing Signs. CC Outdoor is the owner of one hundred twenty-six (126)
Existing Signs in the locations shown on composite Exhibit A, attached hereto and made a part hereof.
Within two (2) years from the Effective Date (as defined in Paragraph 22 below), provided that this
Agreement and the City Code provisions authorizing this Agreement remain in effect, CC Outdoor shall
submit applications to obtain demolition permits for a certain eighty (80) of the Existing Signs, more
particularly shown on Exhibit B attached hereto and made a part hereof {collectively the “Eliminated
Signs”), and shall, subject to receipt of any requisite permits, demolish the Eliminated Signs, and shall
remove all debris from the properties upon which the Eliminated Signs are located and dispose of same
in accordance with applicable regulations. Each sign face qualifies as an Existing Sign, so that the
removal of a structure with two (2) sign faces that is constructed in a fixed, back-to-back, or “V"
configuration qualifies as the removal of two (2) Existing Signs. However, all sign faces shall be removed
from an existing structure in order for each removed face to qualify as an Eliminated Sign. CC Outdoor
shall complete the demolition and removal of the two (2) Existing Signs on the Manhattan Casino site
within sixty (60) days of the date when the City provides written notification to CC Outdoor that
demolition permits associated with this Agreement are available to be issued. CC Outdoor specifically
agrees that it will not own, lease, maintain, operate, or replace, in its own name or through a third party
or subsidiary, any off-premise signs, other than signs replaced or rebuilt as authorized under this
Agreement, on the parcels from which conforming or non-conforming Existing Signs are removed.

3. Replacement Signs. Following the permanent removal of all of the Eliminated Signs, CC
Outdoor will own, lease, operate, or maintain forty-six (46) Remaining Signs within the City’s municipal
limits. Each remaining sign face qualifies as a Remaining Sign, so that two (2) sign faces that are
constructed on a single structure in a fixed, back-to-back, or “V" configuration qualify as two (2)
Remaining Signs. CC Outdoor shall have the right to replace six (6) of its Remaining Signs with digital or
electronic off-premise signs, subject to the City's regulations for such signs. The locations of these six (6)
digital or electronic off-premise signs (the “Replacement Signs”) are shown in Exhibit C, which is
attached hereto and made a part hereof. Each digital changeable face qualifies as a Replacement Sign
under the terms of this Agreement. However, each advertising face within a digital changeable face shall
not be counted as an additional Replacement Sign. Structures upon which Replacement Signs will be
located may be constructed or reconstructed, as applicable, to support and allow the incorporation of
the digital or electronic off-premise sign. Accordingly, upon CC Outdoor’s replacement of the maximum
number of Remaining Signs with digital or electronic off-premise signs, six {6) of CC Outdoor’s forty-six
(46) Remaining Signs will be digital or electronic off-premise signs. Notwithstanding the foregoing,
nothing herein shall restrict CC Outdoor from purchasing, leasing, or otherwise operating any legally
permitted off-premise sign in the City.

A. Permits and Construction. CC Outdoor shall begin the demolition permit application
process for the eighty (80) Eliminated Signs within ninety (90) days of the Effective Date of this
Agreement. CC Outdoor shall demolish, remove, and dispose of all eighty (80) Eliminated Signs
within six (6) months of the Effective Date of this Agreement. CC Outdoor shall be responsible
for obtaining all required permits to construct, install, relocate, maintain, and/or operate the
Replacement Signs, including all required permits from the Florida Department of
Transportation. The City agrees to cooperate with CC Outdoor in the completion of forms
required by the Florida Department of Transportation as a part of the State permit process. CC
Outdoor may apply for permits necessary for the construction, installation, relocation,
maintenance, and/or operation of a Replacement Sign at any time; however, in no event shall
the City issue a permit necessary for the construction, installation, relocation, maintenance,
and/or operation of a Replacement Sign until CC Outdoor has demolished, removed, and
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disposed of all eighty (80) of the Eliminated Signs. The City shall, upon CC Outdoor’s request,
review the permit application and confirm for CC Outdoor that all requirements for the issuance
of the permit have been met other than the demolition, removal, and disposal of the Eliminated
Signs. Subject to the City’s confirmation of CC Outdoor’s complete permit application, after CC
Outdoor has demolished, removed, and disposed of the eighty (80) Eliminated Signs, the City
shall issue the permits necessary to install the six (6) Replacement Signs. The City shall approve
valid permit applications for construction or reconstruction that are (a) complete, (b)
demonstrate compliance with all applicable requirements, including demolition, removal, and
disposal requirements, and (c) meet current wind load and building code requirements. The City
shall issue a permit within thirty (30) days after CC Outdoor’s submission of a valid permit
application that meets the above-stated requirements. CC Outdoor shall have no obligation to
construct Replacement Signs within any specified period of time.

B. Description. Except as otherwise stated in this Agreement, permit applications for any
Replacement Signs and the Replacement Signs themselves shall meet all requirements, as they
now exist or may hereafter be amended, at the time of permitting, of the City of St. Petersburg
City Code, including the Land Development Regulations, and all applicable laws and regulations
of the State of Florida, including but not limited to the Florida Statutes, the Florida Building
Code, and all applicable regulations of the Florida Department of Transportation.

C. Locations. Replacement Signs shall be restricted to the locations shown in Exhibit C,
which is attached hereto and made a part hereof. The City acknowledges and agrees that such
locations meet all requirements of the City Code. If CC Outdoor desires to relocate any of such
Replacement Signs to a location that meets all requirements of the City Code, the City agrees to
reasonably consider a proposed amendment to this Agreement to reflect the proposed
relocation site.

D. Height. The maximum height of any digital or electronic off-premise Replacement Sign
shall be twenty-five feet (25') or the height of the Remaining Sign that is being replaced at that
location, whichever is greater. Height shall be measured in accordance with the provisions of
Section 16.40.120.15(1)(4) of the City Code.

E. Agreement to Provide for Public Service Announcements. CC Outdoor agrees to

coordinate with local and state authorities to display, without charge and on an as-needed basis,
when appropriate, regional emergency information important to the traveling public, including,
but not limited to, Amber Alerts, Cop Killer Alerts, emergency management information, and
alerts related to evacuation, tropical storms, and hurricanes. Regional emergency information
shall be displayed in accordance with the established protocols of local and state authorities.
Emergency communications should travel through established protocols set up by first
responders.

F. Agreement to Provide for City Messages. CC Outdoor agrees to display advertising copy
on the digital or electronic off-premise signs on behalf of the City of City-related public service
announcements, welcome messages, and notices of community events (“City Messages”).
Except as otherwise provided herein, the City will not be responsible for any charge or fee
associated with advertising on the digital or electronic off-premise signs, other than any fees
associated with providing CC Outdoor with artwork in acceptable format.
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The City shall be entitled to utilize one “slot” in every rotation on each Replacement
Sign during twelve {12) separate ten {(10) day periods each calendar year to promote City-
sponsored or co-sponsored civic events or to publicize City announcements. For the purposes of
this Agreement, a “slot” shall be deemed to mean a segment of advertising time on a
Replacement Sign, which shall be displayed in the same frequency, and for the same duration,
as the paying advertisers then advertising on the Replacement Sign during each rotation, and
each rotation shall be deemed to mean, collectively, the six (6) ten (10) second messages
permitted to be displayed on the sign each minute. If the City does not utilize one of its ten (10)
day advertising periods during a given calendar year, that unused advertising period shall be
forfeited and may not be used in a subsequent calendar year. Likewise, if the City does not use a
given ten (10) day advertising period in its entirety, the unused portion of any such advertising
period shall be forfeited and may not be used later in that calendar year, in any subsequent
calendar year, or otherwise combined with any other advertising period.

The City shall advise CC Outdoor in writing, no later than thirty (30) days prior to the
commencement of a given calendar year (the “Reservation Date”), of the dates it intends to
schedule each of its advertising periods during that calendar year. CC Outdoor will provide the
City with a forty-five (45) day courtesy notice each year to advise the City of the approaching
Reservation Date. Should the City need to reschedule one or more of its advertising periods
after the Reservation Date due to the unanticipated cancellation or rescheduling of an event
being advertised, CC Outdoor will use its best efforts to accommodate the City and reschedule
the advertising period(s), provided that it has, or can reasonably create, availability without
breaching or otherwise violating its contracts with its paying advertisers.

In addition to the twelve (12) annual ten (10) day reserved advertising periods described
above, CC Outdoor will make one (1) “slot” available to the City for the first fourteen (14) days
of operation of each Replacement Sign. In addition to the twelve (12) ten (10) day reserved
advertising periods and the fourteen (14) day promotional periods described above, CC Outdoor
will make one (1) “slot” available to the City for advertising City-related public service
announcements, welcome messages, and notices of community events on a space-available
basis when there is an unsold or unused “slot” on any Replacement Sign(s), but only for so long
as said “slot” remains unsold or unused, and nothing contained herein shall be deemed to
prevent or prohibit CC Outdoor from using such “slots” for promoting CC Outdoor’s business,
using such “slots” for promoting charitable enterprises, or actively seeking advertisers for unsold
“slots” on any Replacement Sign(s), even though that may result in the shortening or elimination
of advertising time that would otherwise be available to the City under this Agreement. The City
shall be responsible for providing CC Outdoor with approved advertising copy for posting on the
unsold or unused “slots.” If the City should fail to timely provide CC Outdoor with approved
advertising copy for the unsold or unused “slots,” CC Outdoor shall be relieved of any obligation
to post same. To facilitate the prompt posting of City messages when unsold or unused “slots”
become available, and to avoid forfeiture by the City, the City may provide CC Outdoor with a
stock advertisement, which CC Outdoor will post when an unsold or unused “slot” becomes
available. The City may replace the stock advertisement from time to time as necessary and shall
be solely responsible for the production costs of any such advertising copy.

City Messages shall be subject to the following conditions and parameters:
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1. All copy will be submitted to CC Outdoor at least five (5) days before the proposed
display date and will be subject to CC Outdoor’s standard advertising copy rejection and
removal policies, which allow CC Outdoor the right, in CC Outdoor’s sole discretion, to
approve or disapprove copy and remove copy once posted or displayed.

2. It shall be the sole and exclusive responsibility of the City to provide advertising
copy, in the format required of the commercial advertisers then using the Replacement
Sign(s), to CC Outdoor for posting on the Replacement Signs, and the City shall be
responsible for all design and production costs associated with same. CC Outdoor shall
provide the City with the necessary technical information to allow the City to submit the
advertising copy in the proper format, which technical information may be subject to
change from time to time. CC Outdoor will timely advise the City of any such change in
advertising format,

3. The City shall not charge for, or exchange goods or services for, any electronic or
digital sign space on a CC Outdoor sign.

4. In a case where the City wants to utilize the space by granting it to a qualified non-
profit charitable organization, the City or other entity must submit “camera ready art”
utilizing formats and protocols acceptable to CC Outdoor from time to time or pay
production costs.

In addition to the “slots” provided to the City for City Messages, as described within this
Paragraph (3)(F), Clear Channel shall make available to non-profits or civic associations twelve
(12) separate three (3) day periods each calendar year to promote events or announcements on
the Replacement Signs. The participating non-profits and civic associations will not be
responsible for any charge or fee associated with advertising on the digital or electronic off-
premise signs, other than any fees associated with providing CC Outdoor with artwork in
acceptable format. The City shall have no role in the agreements between CC Outdoor and non-
profits or civic associations for such advertising and shall have no responsibility for the content
of any messages posted by non-profits or civic associations during the twelve (12) separate
three (3) day periods.

4. Waiver and Release of Claims. Provided that the City issues permits for the Replacement
Signs as described herein and otherwise does not obstruct the construction or operation thereof, CC
Outdoor waives and hereby releases the City from and against any and all claims for compensation or
other reimbursement resulting from the demolition, removal, and disposal of the Eliminated Signs as
described by this Agreement. This waiver and release is intended by each Party to forego any and all
claims which that Party may have as a result of any provision of Chapter 70, Florida Statutes, or the
provisions of any other statute or common law.

5. Indemnification and Hold Harmless Agreement. CC Outdoor acknowledges that its

execution of this Agreement is a voluntary act performed at its request and that the City has not offered
any inducements and has not made any representations, promises, or threats to cause CC Outdoor to
enter into this Agreement, except as expressly set forth herein. CC Outdoor shall indemnify and hold
harmless the City from and against any claim, other than a claim contesting the validity of a City
ordinance or a claim as a result of willful or grossly negligent acts of the City, its officers, employees, or
agents, relating to the removal of the Eliminated Signs, including attorney’s fees, at trial and on appeal,
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made by any lessee of advertising space on any of the Eliminated Signs, or by the owners of the
properties upon which any of the Existing Signs are located. The City shall notify CC Outdoor of any legal
action filed against the City within ten (10) days after receiving notice of same. CC Outdoor shall have
the right to select counsel, but the City shall have the right to approve such counsel, which shall not
unreasonably be withheld. If the City fails to timely notify CC Outdoor, fails to cooperate in the defense
of the action, or fails to reasonably approve counsel selected by CC Outdoor, then CC Outdoor shall
thereafter not be responsible for the City’s defense or payment of any legal fees or costs associated with
such action.

6. No City Responsibility for the Replacement Signs. CC Outdoor acknowledges and agrees

that CC Outdoor shall be solely responsible for the design, construction, operation, and maintenance of
the Replacement Signs and that the City shall have no responsibility for such design, construction,
operation, or maintenance. Further, CC Outdoor expressly assumes all responsibility for the content of
any advertising or messages, exclusive of public service announcements and City Messages submitted by
the City to CC Outdoor, on the Replacement Signs. CC Outdoor acknowledges and agrees that the City
has no control over and bears no responsibility for the content of any advertising or messages that may
appear on the Replacement Signs, except for the content of any public service messages or City
Messages submitted by the City to CC Outdoor for display under Paragraphs 3(E) and 3(F) of this
Agreement.

7. Codes Compliance. By no later than October 1% of each fiscal year, beginning in the fiscal
year that CC Outdoor completes construction of its first digital or electronic off-premise sign allowed
under this Agreement, CC Outdoor shall pay a Total Annual Fee as assessed by the City to cover the
City’s code compliance expenses for the previous fiscal year related to CC Outdoor’s digital or electronic
off-premise signs. The City’s Code Compliance Department intends to conduct code compliance
monitoring of each digital or electronic off-premise sign not more than quarterly, with additional code
compliance monitoring of individual signs in response to complaints received by the City about a
particular sign. Therefore, the Total Annual Fee shall be the sum of {1) the annual fee for quarterly code
compliance monitoring (not to exceed a total of five thousand dollars ($5,000.00) per year) and (2) the
annual fee for complaint-based code compliance monitoring (based upon the number of complaints
during the previous fiscal year resulting in findings of actual violations of the City Code, if any, received
by the City about digital or electronic off-premise signs owned by CC Outdoor within the City and the
time and resources it required of the City to process, investigate, and resolve such complaints). In
addition to the Total Annual Fee, at the time the City purchases any equipment or expends any costs for
personnel training specifically related to the City’s code compliance activities for digital or electronic off-
premise signs, the costs of any such equipment or personnel training shall be allocated proportionally
among sign owners based on the number of partially and fully constructed digital or electronic off-
premise signs that each sign owner owns within the city limits of the City.

8. Complete Understanding. The City and CC Outdoor agree that this Agreement embodies
the complete understanding of the Parties with respect to the subject matter hereof and supersedes all
previous understandings, discussions, and agreements, whether oral, expressed, or implied.

9. Amendment. The Parties may amend this Agreement only by a written instrument signed
by each of the Parties. There cannot be any variation, modification, amendment, or change to the terms
of this Agreement except as may be made in writing and executed by each Party hereto. If any Party fails
to enforce its respective rights under this Agreement, or fails to insist upon the performance of the
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other Party’s obligations hereunder, such failure shall not be construed as a permanent waiver of any
rights or obligations in this Agreement.

10. No Severability. The Parties agree that the terms and provisions of this Agreement are not
severable. If (a) Paragraph 2 or Paragraph 3 of this Agreement is declared invalid, illegal, or
unenforceable by a final court order from a court of competent jurisdiction or (b) any other portion of
this Agreement shall be declared by a final order of a court of competent jurisdiction to be invalid,
illegal, or unenforceable and such order expressly requires the removal of any digital displays
constructed in accordance with this Agreement, then, upon the expiration of the appeal period for such
court order and such order becoming final and non-appealable, this entire Agreement shall be invalid,
illegal, or unenforceable. This means that the authorization for any digital or electronic off-premise sign
allowed by this Agreement shall immediately be illegal and that any digital or electronic off-premise sign
that has been constructed pursuant to this Agreement shall immediately become illegal.

CC Outdoor, at its own expense and within thirty (30) days of such order becoming final and
non-appealable, shall remove the digital display from any digital or electronic off-premise sign allowed
by this Agreement. CC Outdoor is hereby granted the right, which it must exercise, to select to take
either of the following actions with regard to the digital or electronic off-premise signs required to be
removed pursuant to the prior sentence: (i) at CC Outdoor’'s own expense, convert any such signs into
static off-premise signs, which shall be classified as legally nonconforming off-premise signs or {ii) at CC
Outdoor’s own expense, demolish the signs, remove all debris from the properties upon which such
signs are located, and dispose of same in accordance with applicable regulations. The failure to timely
remove the digital display from one or more of the Replacement Signs and to promptly take one of the
two above-stated actions for each Replacement Sign shall be a violation of City Code and this
Agreement, and the City shall have the right to pursue any and all of its available legal remedies and to
remove the digital or electronic display from any or all of CC Outdoor’s digital or electronic off-premise
signs at the expense of CC Outdoor.

Additionally, if (a) Paragraph 2 or Paragraph 3 of this Agreement is declared invalid, illegal, or
unenforceable by a final court order from a court of competent jurisdiction or (b) any other portion of
this Agreement shall be declared by a final order of a court of competent jurisdiction to be invalid,
ilegal, or unenforceable and such order expressly requires the removal of any digital displays
constructed in accordance with this Agreement, CC Outdoor shall have the right, at its own expense, to
rebuild, on the same properties on which they were previously constructed and to the same dimensions,
subject to the receipt of required permits and in compliance with the Florida Building Code, the static
off-premise signs that CC Outdoor removed as Eliminated Signs, provided that the following conditions
are met: (1) the only Eliminated Signs that may be rebuilt are those on Federal Aid Primary (FAP)
roadways; (2) if the court order becomes final and non-appealable within five (5) years of the Effective
Date of this Agreement, CC Outdoor shall not rebuild more than fifty percent (50%) of the Eliminated
Signs previously removed under this Agreement; (3) if the court order becomes final and appealable
between five (S) years and ten (10) years after the Effective Date of this Agreement, CC Outdoor shall
not rebuild more than twenty-five percent (25%) of the Eliminated Signs previously removed under this
Agreement; (4) if the court order becomes final and appealable ten (10) years or more after the
Effective Date of this Agreement, CC Outdoor shall not rebuild any Eliminated Sign previously removed
under this Agreement; and (5) any Eliminated Sign rebuilt under this Paragraph shall be classified as a
legally nonconforming off-premise sign.

11. Controlling Law and Venue.  This Agreement shall be construed under the laws of the

State of Florida. Venue for any proceeding arising under this Agreement shall be in the Sixth Judicial
Circuit in and for Pinellas County, Florida, as to State actions and in the United States District Court for
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the Middle District of Florida, Tampa Division, for federal actions, to the exclusion of any other venue,
unless a federal division shall be created in St. Petersburg or Pinellas County, in which case any federal
action shall be brought in that division.

12. Authority to Execute and Bind. Each Party represents and warrants that all requisite actions
have been taken to authorize execution of this Agreement by the person signing on behalf of that Party
and thereby bind that Party to the terms and conditions of this Agreement. Without limiting the
generality of the foregoing, the Parties specifically warrant as follows:

a. The City hereby represents and warrants to CC Outdoor that it is empowered to enter
into this Agreement and that this Agreement has been duly authorized by the City of St.
Petersburg City Council on , 20 .

b. CC Outdoor hereby represents and warrants to the City that it is a corporation in good
standing under the laws of Delaware, that it is duly authorized to conduct business in the State
of Florida, and that it has taken all corporate action necessary to authorize the execution of this
Agreement on behalf of CC Outdoor.

13. Successors and Assigns.  The provisions of this Agreement shall be binding upon and
inure to the benefit of the successors and assigns of each Party.

14. Construction. The provisions of this Agreement shall not be construed in favor of or
against any particular Party as each Party has reviewed the terms and conditions hereof and, by
execution of this Agreement, acknowledges that said Party has carefully considered the legal
ramifications of the instrument and has consulted with legal counsel or has knowingly and willingly
chosen not to do so.

15. Headings or Captions. Headings or captions are for convenience only and shall not control
or affect the meaning or construction of any of the provisions under this Agreement.

16. No Waiver. No provision of this Agreement will be deemed waived by either Party unless
expressly waived in writing signed by the waiving Party. No waiver shall be implied by delay or any
other act or omission of either Party. No waiver by either Party of any provision of this Agreement shall
be deemed a waiver of such provision with respect to any subsequent matter relating to such provision,
and the City’s consent respecting any action by CC Outdoor shall not constitute a waiver of the
requirement for obtaining the City's consent respecting any subsequent action that requires City
consent.

17. No Waiver of City’s Regulatory Authority/No Vesting. This Agreement does not constitute

a waiver of the City’s regulatory authority nor does this Agreement vest any particular manner of
development or use, except for the construction and replacement rights for a maximum of six (6) digital
or electronic off-premise signs, as described in this Agreement.

18. Default. In the event either Party is in default of any provision hereof, the non-defaulting
Party, as a condition precedent to the exercise of its remedies, shall be required to give the defaulting
Party written notice of the same pursuant to this Agreement. The defaulting Party shall have fifteen (15)
business days from the receipt of such notice to cure the default or, if the default cannot be cured
within fifteen (15) days, to commence and diligently pursue a cure. If the defaulting Party timely cures
the default, the default shail be deemed waived and this Agreement shall continue in full force and
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effect. If the defaulting Party does not timely cure such default, the non-defaulting Party shall be
entitled to pursue its remedies available at law or equity.

19. Written Notices. All notices, demands, requests for approvals or other communications
required or authorized to be given by either Party to another shall be in writing and shall be sent by
United States certified mail, postage prepaid, return receipt requested, by a recognized overnight
courier service, or by facsimile transmission to the office of each Party indicated below and addressed as
follows:

if to the City:

City of St. Petersburg
Planning and Economic Development Department
Attention: Director

(Physical Address)

Municipal Services Center
One 4" Street North

St. Petersburg, Florida 33701

(Mailing Address)
P.O. Box 2842
St. Petersburg, Florida 33731

With a copy to:

City of St. Petersburg
City Attorney's Office
Attention: City Attorney

(Physical Address)

Municipal Services Center
One 4™ Street North

St. Petersburg, Florida 33701

(Mailing Address)

P.O. Box 2842
St. Petersburg, Florida 33731

if to CC Qutdoor:

Clear Channel Outdoor

5555 Ulmerton Road

Clearwater, FL 33760

With copies to:

2325 East Camelback Road, Suite 400

Phoenix, AZ 85016
Attn: General Counsel
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20. Public Records Law. CC Outdoor acknowledges that certain information related to this
Agreement is subject to any and all Public Records law, including Chapter 119, Florida Statutes, and CC
Outdoor will, upon notification by the City, reasonably cooperate with the City to provide access
required by law. If CC Outdoor is unable to provide access required by law, the City may terminate this
Agreement with no penalty or other payment; however, such termination right shall be abated during
any period during which CC Outdoor is actively pursuing an applicable court’s determination as to
whether particular records are public records and the period, if any, that CC Outdoor is granted to
comply with such determination. CC Outdoor will be responsible for all attorneys’ fees and costs
incurred by CC Outdoor in such a court proceeding and, to the extent that any records disputed by CC
Outdoor are required to be provided to the party seeking same, CC Outdoor shall also be responsible for
all attorneys’ fees and costs incurred by the City.

21. City Consent and Action.

A. For the purposes of the Agreement, any required written permission, consent,
acceptance, approval, or agreement (“Approval”) by the City means the Approval of the Mayor,
or his authorized designee, unless otherwise set forth in the Agreement or unless otherwise
required to be exercised by City Council pursuant to the City Charter or applicable Laws.

B. For the purposes of the Agreement, any right of the City to take any action permitted,
allowed or required by the Agreement may be exercised by the Mayor or his authorized
designee, unless otherwise set forth in the Agreement or unless otherwise required to be
exercised by City Council pursuant to the City Charter or applicable Laws.

22, Effective Date. This Agreement shall become effective on the date of full and complete
execution by both Parties hereto of the Amendment (as described in Paragraph 30 herein) (“Effective
Date”). In the event such Amendment is not fully and completely executed by both Parties hereto, this
Agreement shall never become effective and, therefore, shall be null and void and shall have no legal
force or effect.

23. Counterparts. This Agreement may be executed in counterparts, each of which shall be
deemed an original but all of which shall constitute a single instrument.

24, Relationship of Parties. Nothing contained herein shall, nor shall any acts of the Parties, be
deemed or construed by the Parties, or by any third party, as creating the relationship of principal and
agent or of partnership or joint venture between the Parties.

25. Third Party Beneficlaries, The rights and obligations of the Parties set forth in this
Agreement are personal to the Parties and their successors and assigns, and no third parties are entitled
to rely on or have an interest in any such rights and obligations.

26. Recording. This Agreement may be recorded in the Public Records of Pinellas County,
Florida, at the request of either Party. Such recording shall be at the expense of CC Outdoor.

27. State and Federal Law. Any digital or electronic off-premise signs constructed and
maintained pursuant to this Agreement shall comply with all applicable state and federal regulations. i
any state or federal regulations are enacted related to safety or operational standards that are more
stringent than the requirements of the City Code and this Agreement, all digital or electronic off-premise
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signs, including those that have already been constructed, shall comply with such state or federal
regulations. If digital or electronic off-premise signs become illegal under state or federal law, CC
Outdoor shall promptly, at its own expense, remove the digital display from any digital or electronic off-
premise sign allowed by this Agreement. CC Outdoor is hereby granted the right, which it must exercise,
to select to either (i) at CC Outdoor’s own expense, convert any such signs into static off-premise signs,
which shall be classified as legally nonconforming off-premise signs or (i) at CC Outdoor’s own expense,
demolish its digital or electronic off-premise signs, remove all debris from the properties upon which
such signs are located, and dispose of same in accordance with applicable regulations. The failure to
promptly remove the digital display from one or more of the Replacement Signs and to promptly take
one of the two above-stated actions for each Replacement Sign shall be a violation of City Code and this
Agreement, and the City shall have the right to pursue any and all of its available legal remedies and to
remove the digital or electronic display from any digital or electronic off-premise signs at the expense of
CC Outdoor. Notwithstanding the foregoing, nothing herein shall be deemed to negate, void, or diminish
(i) any claim CC Outdoor may have for just compensation as a result of any governmental action that
results in the taking of its property or (ii) the right of CC Outdoor to avail itself of all remedies available
to CC Outdoor under state or federal law to maintain its existing signs.

28. Indemnification. CC Outdoor shall defend at its expense, pay on behalf of, hold harmless
and indemnify the City, its officers, employees, agents, elected and appointed officials and volunteers
(collectively, “indemnified Parties”) from and against any and all claims, demands, liens, liabilities,
penalties, fines, fees, judgments, losses and damages (collectively, “Claims”) arising as the result of this
Agreement, other than Claims contesting the validity of a City ordinance or Claims resulting from the
gross negligence or willful misconduct of the Indemnified Parties, whether or not a lawsuit is filed,
including but not limited to reasonable costs, expenses and attorneys’ and experts’ fees at trial and on
appeal and Claims for damage to property or bodily or personal injuries {including death at any time
resulting therefrom) sustained by any persons or entities, which Claims are alleged or claimed to have
arisen out of or in connection with, in whole or in part, directly or indirectly:

A. The performance of CC Outdoor's obligations under this Agreement (including any
amendments hereto) by CC Outdoor, its employees, agents, representatives or subcontractors; or

B. The failure of CC Outdoor, its employees, agents, representatives or subcontractors to comply
and conform with applicable Laws in the performance of CC Outdoor’ obligations under this
Agreement; or

C. Any negligent act or omission of CC Outdoor, its employees, agents, representatives or
subcontractors, whether or not such negligence is claimed to be either solely that of CC Outdoor, its
employees, agents, representatives or subcontractors, or to be in conjunction with the actual
negligence of others, excluding, however, that of any of the indemnified Parties; or

D. Any reckless or intentional wrongful act or omission of CC Outdoor, its employees, agents,
representatives or subcontractors; or

E. Any injury, medical condition, illness, disease, or death caused, in whole or in part, or
aggravated by CC Outdoor’s digital or electronic off-premise signs within the City.

00156339 11



29. Cessation of Operation or Abandonment.
A. If CC Outdoor permanently ceases operation of a digital or electronic off-premise sign

allowed by this Agreement, CC Outdoor shall, within a reasonable time of the cessation of operation and
at its own expense, remove the digital display from such digital or electronic off-premise sign and, in the
sole discretion of CC Outdoor, shall either (i) convert such sign into a static off-premise sign, which shall
be classified as legally nonconforming or {ii} demolish such sign, remove all debris from the property
upon which such sign is located, and dispose of same in accordance with applicable regulations. The
failure to remove the digital display and to promptly take one of the two above-stated actions within a
reasonable time of cessation of operation of a Replacement Sign shall be a violation of City Code and
this Agreement, and the City shall have the right to pursue any and all of its available legal remedies and
to demolish, remove, and dispose of such sign at the expense of CC Outdoor.

B. If the City reasonably believes that CC Outdoor has abandoned or permanently ceased
operation of a digital or electronic off-premise sign allowed by this Agreement, the City shall provide
written notice to CC Outdoor of same. Subject to any requisite permitting requirements, CC Outdoor
shall, within thirty (30) days of receipt of the written notice, either (i) restart operation of its digital or
electronic off-premise sign or (ii} at its own expense, remove the digital display from such digital or
electronic off-premise sign and either convert such sign into a static off-premise sign, which shall be
classified as legally nonconforming, or demolish such sign, remove all debris from the property upon
which such sign is located, and dispose of same in accordance with applicable regulations. The failure to
timely restart operation of the digital or electronic off-premise sign or to remove the digital or electronic
display and to promptly take one of the two above-stated actions shall be a violation of City Code and
this Agreement, and the City shall have the right to pursue any and all of its available legal remedies and
to remove the digital or electronic display from such digital or electronic off-premise sign at the expense
of CC Outdoor. It is understood and agreed that any temporary cessation of operation of a digital or
electronic off-premise sign allowed under this Agreement as the result of any labor action, loss of
power, repair or reconstruction period, or other matter beyond CC Outdoor’s reasonable control shall
not be deemed to be an abandonment under this Paragraph.

30. Rent Payments to the City for CC Outdoor Sign Numbers 2176, 1646, and 1052 on City-

Owned Property. CC Outdoor shall continue to pay rent according to the terms of that License
Agreement dated September 26, 2005, until CC Outdoor Sign No. 2176 (Manhattan Casino) has been
completely demolished and removed from City-owned property as an Eliminated Sign, at which time CC
Outdoor shall make no further rent payments to the City for Sign No. 2176, CC Outdoor shall continue to
pay rent according to the terms of that License Agreement dated September 26, 2005, until CC Outdoor
Sign Numbers 1646 and 1052 have been completely demolished and removed from City-owned
property and digital or electronic off-premise signs have been permitted and installed on those
properties. CC Outdoor and the City shall use diligent efforts to negotiate and execute an Amendment to
the License Agreement dated September 26, 2005, for the Replacement Signs at the location of Sign No.
1646 and at the location of Sign No. 1052 (the “Amendment”). The Amendment shall be subject to the
approval of City Council and CC Outdoor and shall provide for the payment by CC Outdoor to the City at
the beginning of the term of the Amendment and at the anniversary of that date every year thereafter
the sum of twenty-five thousand dollars ($25,000.00) as rent for each of the two (2) City-owned
properties (total of fifty thousand dollars ($50,000.00) per year), such that a minimum total of one
million dollars (51,000,000.00) of rent shall be paid to the City for both locations over the twenty (20)
years during which digital or electronic off-premise signs are allowed at those locations. The
Amendment shall additionally provide that at the end of the first year of the term of the Amendment
and every year thereafter, CC Outdoor shall provide an accounting to the City of its gross revenues
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during that year (with “gross revenues” defined as all advertising revenues received by CC Outdoor for
the Replacement Signs on City-owned property) and shall pay in arrears to the City the amount, if any,
that represents the difference between 12.5% of the gross revenues for the Replacement Signs on City-
owned property and fifty thousand dollars ($50,000.00). Therefore, at the end of each year the
Amendment is effective, the City shall have received in total from CC Outdoor as rent for the
Replacement Signs on City-owned property for that year the amount of fifty-thousand dollars
($50,000.00) or 12.5% of gross revenues for the Replacement Signs, whichever is greater.

31. Sunset Provision. This Agreement shall terminate and be of no further force and effect as of
the twentieth (20th) anniversary of the effective date of Ordinance No. . On such twentieth
(20th) anniversary, CC Outdoor, at its own expense, shall either, at its sole option, (i) convert any digital
or electronic off-premise signs into static off-premise signs, which shall be classified as legally
nonconforming off-premise signs or (i) demolish any digital or electronic off-premises signs, remove all
debris from the properties upon which such signs are located, and dispose of same in accordance with
applicable regulations. CC Outdoor has voluntarily agreed to such a twenty (20) year sunset provision
and recognizes that this sunset provision does not inordinately burden an existing use of real property
by CC Outdoor or a vested right of CC Outdoor to a specific use of real property, as these terms are
defined in Section 70.001, Florida Statutes (2011). CC Outdoor waives and hereby releases the City from
and against any and all claims for compensation or other reimbursement resulting from (1) the
conversion of any digital or electronic off-premise signs into static off-premise signs upon the sunset of
this Agreement or (2) the demolition, removal, and disposal of the digital or electronic off-premise signs
as described by this Agreement upon the sunset of the Agreement. This waiver and release is intended
by each Party to forego any and all claims which that Party may have as a result of any provision of
Chapter 70, Florida Statutes, or the provisions of any other statute or common law.

IN WITNESS WHEREOF, the City and CC Outdoor have executed or caused their duly authorized
representatives to execute this Agreement.

CITY OF ST. PETERSBURG, FLORIDA

By: Approved as to form and content:
As lts:
City Attorney or designee
Dated: ,20
Attest:
City Clerk
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STATE OF FLORIDA
COUNTY OF PINELLAS

The foregoing instrument was acknowledged before me this __ day of ,
20__, by and , to me known as the
and St. Petersburg City Clerk, respectfully, who acknowledged before me that
they have executed the foregoing instrument for the purposes therein expressed and that they were
duly authorized to do so.

NOTARY PUBLIC

Typed or Printed Name of Notary
My commission expires:
Serial No.:

“CC OUTDOOR”
CLEAR CHANNEL OUTDOOR, INC., a Delaware corporation

WITNESSES: By (sign):

Print:
Signature Its:

(Title)

Print name

Dated: _,20
Signature
Print name
STATE OF
COUNTY OF

The foregoing instrument was acknowledged before me this day of ,

20__, by as of Clear Channel Outdoor, Inc., a

Delaware corporation, on behalf of the company. He/She is personally known to me or has produced
as identification and did or did not take an oath.

NOTARY PUBLIC

Typed or Printed Name of Notary
My commission expires:
Serial No.:
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EXHIBIT “A”

EXISTING SIGNS
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EXHIBIT “B”

ELIMINATED SIGNS
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EXHIBIT “C”

REPLACEMENT SIGNS
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EXHIBIT A

E CLEAR CHANNEL EXISTING
BILLBOARD INVENTORY

[ RUMEEN LOEATION _ TSTRUCTURES | PACES [OWNER]  to |
1 CENTRALAND LITH ST 1 11 e e
2 ISTAVES AND 12TH ST 1 2 | cc x5
3 CENTRAL AND 13w ST 1 1 | e 2
4 CENTRALAND 2157 ST 1 4| cc TnS
s STHAVEAND 26THSTN 1 4 | cc x2S
3 JATHSTAND 1A AVES 1 2 | e Wk
7 MTHST AND 1BTHAVES 1 4 [« 17 x 28
s - TTSAND SAAVES 1 2 | e 10530
e 34TH STAND 1774 AVES 1 2 <+ W2Zx2
10 3ATH STAND ATRAVES 1 3 | tc_{wxaarrxes|
1 ATHSTAND 3ROAVES 1 2 | x5
12 SATHSTAND ZZND AVEN 1 7 [ cc [wx4sai0xa0
13 3ATHSTAND RIND AVEN 1 3 | € [1xis 817125
1 ATHSTAND 330 AVEN 1 3 | cc |enesaizaes|
15 38TH AVE AND 49TH ST N 1 2 (<4 1Z7x 28
16 35THAVE AND STH STH 1 2 | cc xS
17 SSTH AVE AND 49TH ST N 1 1 | cc Bxs
18 49T ST AND STHAVE S 1 1| ¢ e
19 49TH ST AND 13TH AVE S 1 2 | cc 12x35
21 STHAVESANDZ3RDSTS Fy 2 | e« x2S
z 4THST N AND SIRDAVEN 1 2 | s
n 4T STAND §3RD AVER 1 2 | e x2S
7] ATHSTAND SATHAVE R ) 2 | cc W0 x %
s ATHAND 2ISTAVEN 1 1| cc 1Wx4s
% DRAMLK IR AND 25THAVEN 1 2 | e [Tr3 z
27 DA MK JRAND J0THAVEN 1 4 cc x2S e
8 DR MK IRAND 1ITHAVEN 1 1 | cc 2% o
) ORMUCRAND 1STHAVES 1 2 | cc W =
%0 DRMUXJRAND 15TH AVES 1 2 | x5 S
3 15THAVES AND 10TH ST 1 3 | cc T
3 1273 AND 28THST S 1 3 |« I Wsagsirass
3 ZBTHSTS ANDBAVES 1 2 cC 12Zx25
3 ZTHST S AND GTHAVES 1 2 | 17X
5 ISTAVE N AND J4TH ST 1 1| e PTT3
3 Z8THSTAND 0 AVEN 1 2 | e 12a2s
3 SETH AVE AND S6THSTN 1 2 | ee 1Zx 25
) TYRONE AND JOTHAVEN 1 2 | e WS
) TYRONEARD 7STHST N 1 2 | e s
) SHTH AVE W ANDTYRONE 1 =3 Wais
a TYRONE AND 338D AVEN 1 2 | cc T
4 TYRONE MALL 1 2 | e 10 nay
“ ISTAVESAND 19THSTS 1 1| cc x2S
s 1275 AND 1STAVES 1 2 | ¢ W sy
% 1275 AND GANDY 1 2 | e Wnag 2z
) ROQSEVELY BLVDAND 278 1 1 | e 2 -
) ROOSEVELT SLYDAND 1275 1 1 1 Zas 17
[ 1278 N/O GANDY 1 2 | e« 10048 x
st 1375 N/O GANDY 1 1 [ ¢ 168 8
2 1373 AND ISTHAVEN 1 2 | Weaz
Q 177 AND STHAVE N 1 2 | cc [wxsgaiwan
] 1277S AND STHAVEN 1 1 | <« s
3 1Z7SAND 13AVEN 1 2 | o Wxex $2ND AVE 8 . B
56 1278 AND 2STHSTS 1 2 <3 14248 3
(1 1273 AND 22ND STS 1 2 cc Wxas !"-
58 1278 AND ZZND ST$ 1 2 | cc 1€y .
o | 1275 AND ATHAVE § 1 2 | cc 1y I~
] 1275 AND ISTHAVES 1 2 cc 18x 48 S4YH AVE N~ A
61 175 AND3ISTSTS 1 2 | cc
Q TI7S AND 1GTHSTN 1 2 | ¢
[x] 1278 AHD GANDY 1 1 [«
6 1775 AND ZETHAVES 1 2 | cc
& 1A AND 12THSTS 1 2 | e
65| GANDYAND SAN MERING BLVD NE 1 2 | e
Totals & 126
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EXHIBIT B

| CLEAR CHANNEL SIGNS
TO BE REMOVED

|

LOCATION STRUCTURE

NUMBER FACES SIZE
1 CENTRAL AND 117H ST 1 7 12 x 25
2 15T AVE S AND 127H ST 1 2 12 x 25
3 CENTRAL AND 13TH ST 1 i 12 x 25'
4 CENTRAL AND 2157 ST 1 a 12 x 25
5 5TH AVE AND 26TH ST N 1 a 12 x 25
6 34THSTAND 14 AVE S 1 2 12' x 25' '
7| 34THSTAND 16THAVE § 1 a 12 %25 ,J-\\ &
8 1275 AND 54 AVE S 1 2 10 x 30' - %< A18TH AVE N
9 34TH ST AND 17THAVE S 1 2 1Zx25 48 / ,e{\ - =
17 34TH ST AND 3RD AVE S 1 2 2% 25 Y 9,
3 34TH STAND 32 AVE N 7 3 |14x48 & 12x25 ’
15 38TH AVE AND 46TH ST N 1 2 12 x 25
6 38TH AVE AND 49TH ST N 1 2 12 % 25
7 38TH AVE AND 49TH ST N 1 7 12 % 25
18 49TH ST AND 5TH AVE S 1 7 12" x 25
19 49TH STAND 13TH AVE S 1 2 12 x 25' E
21 | 5THAVE S AND23RD ST S 1 2 77 x 25 ©
22 | 4TH ST N AND 83RDAVE N 1 2 12 % 25 £
73 4TH ST AND 83RD AVE N 1 2 12'x 25 S
24 4TH ST AND 54THAVE N 1 2 10'x 30
25 4TH AND 21ST AVE N 1 1 14 x 48
26 | DR MLK JR AND 26TH AVE N 1 2 12°x 25
27 | DR MUK JR AND 30TH AVE N 1 a 12 % 25'
28 | DR MLK JR AND 12TH AVE N 1 7 2% 25
29 | DRMLK JR AND 15TH AVE S 1 2 12 x 25
30 | DR MLK JR AND 18TH AVE S 1 2 1Z x 25
3 18TH AVE S AND 10TH ST 1 3 17 x 25
33 28TH STS AND B AVE S 1 2 12 x 25
34 | 28THSTS ANDBTHAVE S 1 2 12 % 25 z
35 1STAVE N AND 14TH ST 1 7 12 x 25 e r
36 26TH ST AND 30 AVE N 1 2 12 x 25' z 1
a7 38TH AVE AND 56TH ST N 1 2 12 x 25 e
38 TYRONE AND 30TH AVE N 1 2 2 x 25
39 TYRONE AND 75TH ST N 1 2 12 % 25
40 38TH AVE N AND TYRONE 1 2 12 x 25
Y 1STAVE S AND 19THST S 1 7 12 x 25
a8 ROOSEVELT BLVD & 1275 1 1 12 x 25'
49 ROOSEVELT BLVD & 1275 1 1 12 x 25
51 275 NO GANDY 1 7 14 % 48
54 275 AND 5TH AVE N 1 7 12'x 25'
58 275 AND 2257 S 1 2 14 x 48 z
4 80 @
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EXHIBIT C

5

Il CLEAR CHANNEL
DIGITAL LOCATIONS
NUMBER LOCATION STRUCTURE | STATIC FACES]| DIGITAL FACES _
46 1275 AND GANDY 1 1 1 3 N
50 1275 N/O GANDY 1 1 1 o
55 1275 AND 13 AV N 1 1 1 =
57 1275 AND 22ND ST S 1 1 1
59 275 AND 4TH AVE S 1 1 1
65 1175 AND 12TH ST S 1 1 1
Totals 6 6 6
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REMAINING CLEAR CHANNEL

BILLBOARD INVENTORY %

CLEAR CHANNEL
STATIC BILLBOARDS

DIGITAL BILLBOARDS

NUMBER LOCATION STRUCTURE FACES OWNER
10 34TH STAND 4TH AVE S 1 3 CcC
12 34TH ST AND 22ND AVE N 1 2 CC
14 34TH ST AND 33RD AVE N 1 3 CcC
32 275 AND 28TH ST S 1 3 CC
41 TYRONE AND 33RD AVE N 1 2 cC
42 TYRONE MALL 1 2 CC
45 1275 AND 1ST AVE S 1 2 CC

Digital 1 cC
46 1275 AND GANDY 1 Static 1 oc
1 Digital 1 CC
50 1275 N/O GANDY 1 Static 1 cC
52 275 AND 15TH AVE N 1 2 CC
53 1275 AND 9TH AVE N 1 2 CC
Digital 1 cC

55 1275 AND 13 AV N 1 Static 1
56 1275 AND 25TH ST S 1 2 CC
Digitat1 CC
57 1275 AND 22ND ST S 1 Static 1 e
Digitat 1 CC
59 1275 AND 4TH AVE S 1 Static 1 o
60 275 AND 18TH AVE S 1 2 CC
61 1275 AND 31STST S 1 2 CcC
62 1375 AND 16TH ST N 1 2 CcC
63 1275 AND GANDY 1 1 cC
64 275 AND 28TH AVE S 1 2 cC
Digital 1 CC
65 1HN75 AND 12THST S 1 Static 1 oc
66 GANDY AND SAN MERINO BLVD NE 1 2 cC

Totals 22 46
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